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The Ontario Ministry of Tourism and Recreation commissioned this study in 
order to determine the travel habits and characteristics of Ontario residents 
travelling within the province. Travel by non-residents of Ontario is excluded. 
This information will be of assistance for the preparation of both marketing and 
development programs for this Travel Association Area in addition to general 
economic planning. 


Travel data for this regional profile cover the following: origin of travellers, 
length of stay, seasonality, purpose of trip, accommodation used, activity 
participation, distance travelled, mode of transportation, expenditures, and 
socio-economic characteristics. . 


This calendar year 1982 study, which was conducted by Canadian Facts, involved 
about 4,300 households each maintaining a travel diary for a two month period. 
Each qualifying trip taken by a member of the household was recorded in detail. 
Full details on survey methodology are contained in the Technical Appendix. 


For any further queries in regards to the methodology employed or to this 
publication, please contact: 


Tourism Research Section 

Ontario Ministry of Tourism and Recreation 
77 Bloor Street West 

Toronto, Ontario 

M7A 2R9 


(Telephone: (416) 965-5725) 
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The average expenditure made in Central Ontario ($41.26) is ee 
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Central Ontario tends to have a more mature visitor profile than the 
province as a whole. Fewer overnight visitors to the region are under 25 
years and more are 45 years or older. 
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TRIP CHARACTERISTICS 


(i) | Same Day Travel By Origin Region 


Destination 
Origin Region Province 

#f % tf % 
Central Ontario 4,275 Dak 8,162 16.3 
Metro Toronto 2,445 30, 3 9,082 17.0 
Festival Country 696 8.6 14,035 26.3 
Ontario East 3/5 4.7 6,742 12.26 
Georgian Lakelands 224 2.8 4,375 822 
Southwestern 23 Onn 6 aAo/, jb 
Ontario North pe Pneu ah toe 5" _ 4,230 LV Ase 
Total (Base: Person- 
Trips ('000)) (1) | 8,058 100; 019 53),423 100.0 
Average Party Size Per Trip: Ved 1.388 


Central Ontario was the destination for 8.058 million person-trips, which account 
for 15 per cent of the total same day person-trips within the province.(2) This 
region receives the third largest share of the same day market, exceeded only by 
Festival Country and Metro Toronto. 


As one would expect due to time and distance constraints, the region itself 
generates the majority of its same day visitors. Thus, although only 15 percent 
of the province's same day person-trips are generated from Central Ontario, over 
fifty percent of Central Ontario's same day trips come from within the region. 
Same day visitors originating in Metro Toronto are also overrepresented in the 
region, due in large part to the proximity of the two travel areas. 


The average party size for same day trips to Central Ontario is 1.91 persons per 
trip. This is comparable to the provincial average. 


(1) See Appendix III for definition. 


(2) See Appendix Table II-A for total of same day person-trips for all 
destination regions. 
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(ii) | One Or More Nights Travel By Origin Region 


Destination 
Origin Region Province 
# % ff % 

Metro Toronto 2,706 47.2 9’,623 31.4 
Central Ontario 1,526 26.6 4,095 [3.3 
Festival Country 772 13.3 6,187 20.1 
Ontario East 269 4.7 2, 803 sl 
Georgian Lakelands 222 4.4 1,638 oN. 
Southwestern 158 had 3,380 1 ty 
Ontario North pink} ' _04 yy, 008 re? 
Total (Base: Person- 

Visits ('000)) (1) 5/37 100.0 30,764 100.0 
Average Party Size Per Trip: 1.84 1.84 


Central Ontario was the destination for 5.737 million person-visits, which 
account for 19 per cent of all overnight person-visits within the province.(2)This 
gives the region the second largest share of the overnight market, exceeded only 
by Georgian Lakelands at 21 per cent. 


Central Ontario is different from most of the other regions in that the largest 
share of overnight visitors to the region does not come from the region itself. 
Instead, the adjacent Metro Toronto region generates the largest number of 
overnight person-visits to the region (47 per cent). 


This anomaly is the result of Metro's large adjacent population base and the 
attractiveness of the Central Ontario region for private cottagers. The region 
itself is the second largest generator of overnight trips. 


The average party size on overnight trips to the region is identical to the 
provincial average of 1.84 persons per trip. 


(1) See Appendix III for definition. 


(2) See Appendix Table II-A for total of overnight person-visits for all 
destination regions. 
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(iii) Length Of Stay 


Destination 
Length of Stay Region Province 
# % tf % 
Same Day (1) 8,058 58.4 53,423 65.0 
One or More Nights (2) » CYA 41.6 30,764 136%5 
Total 3.795 100.0 84,187 100.0 


About six in ten trips to Central Ontario are same day trips with the remainder 
being one or more nights. Central Ontario recéives proportionately fewer same 
day and more overnight trips than the province in total. 


The higher incidence of overnight visitation is due in large part to the high 
degree of cottage ownership in the region. 


(1) Pertains to Person-Trips ('000). 


(2) Pertains to Person-Visits ('000). 
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(iv) | Seasonality By Length Of Stay 


One or 
Same Day More Nights 
Season (1) (2) 
% % 
Jan./Feb./Mar. 18.8 15.0 
Apr./May/June 20.4 26.1 
July/Aug./Sept. 27.4 41.2 
Oct./Nov./Dec. 63.4 L737 
Total 100.0 100.0 
Base:('000) 8,058 DoT: 


Six in ten same day trips to Central Ontario occur in the summer or fall 
quarters. Compared with the province in total, this region receives 
proportionately fewer same day trips in the winter and more in the fall 
quarter.(3) 


As is found in all other regions, overnight trips tend to be concentrated in the 


summer quarter. Four out of every ten overnight person-visits to the region 
occur in the month of July through September. 


(1) Pertains to Person - Trips to the region. 
(2) Pertains to Person - Visits to the region. 


(3) See Appendix Table II-B for seasonality of travel in Ontario in general. 


SAMEDAY TRAVELLERS Beer RtP-PeReOSE 
ie FOR REGION AND PROVINCE sat 


OVINCE 


OVERNIGHT TRAVELLERS BY TRIP PURPOSE 
ae FOR REGION AND PR E 


Ville 
ARS SQN 


ew UPR UR RR ER © Se ieee 
oOo 20 Of Oo 8@O «co. oO 9 co 
FO. Wg oS B= “of Pa 


i CLM 
PMS AQAAAQYF 


i3 


Central Ontario 


(v) Trip Purpose By Length of Stay 


Destination 
Region Province 
One One 
or or 
Same More Same More 
Main Pu e Day Nights Day Nights 
% % % % 
Visiting Friends/ 36.6 3571 B24 4229 
Relatives cay, | 92.5 | 62.3 | 87.0 
Recreation/ Bit 57 4 25.9 44] 
Pleasure 
Personal Business i Weare Fe 5.4 14.8 6.0 
Other Business 7.6 0.8 8.7 MS 
Attending 0.5 L0 i Dat 
Convention 
Shopping 12.0 0.4 B27, Oey 
Total 100.0 7 100.0 100.0 100.0 
Base: 
Person-Trips ('000) 8,058 5,431 53,423 2aroor 


Person-trips for the main purpose of visiting friends or relatives (VFR) and 
recreation/pleasure make up the majority of person-trips to Central Ontario. 
These two purposes together make up 68 per cent of same day trips and 93 per 
cent of overnight trips. 


Recreation/pleasure is cited more often as the main purpose for an overnight 
trip to the region than it is for the province in general. This is largely due to the 
high incidence of overnight trips to cottages. Alternatively, visiting friends or 
relatives on overnight trips is of somewhat less importance to the region. 


The visitor profile for same day trips in terms of main purpose _,is very similar to 
the province in total. ry 


TYPE OF ACCOMMODATION USED 


FOR REGION AND PROVINCE 


PER CENT OF PERSON—NIGHTS 


F/R COTTAGE CAMPING HOTEL MOTEL CABIN LOOGE OUTFITTER 
ACCOMMODATION TYPE 


DESTINATION 
YZ] REGION (NV PROVINCE 


* Less than 0.52. 


15 


Central Ontario 


(vi) Accommodation 


Destination 
Accommodation Region Province 
I % if % 
Friends/Relatives 4,841 34.4 38,283 46.2 
p« ns 

Private Cottage Ped he, Be ear 214252 Fae j 
Camping/Trailer 2,124 1521 fie 253 1336 

Park 
Hotel/Motor Hotel 268 hee, 4,886 bye 
Motel 348 v2 We 23/0 Zee 
Commerical Cottage/ 524 ey 2701 oe 

Cabin 
Resort Lodge 423 2.0 1,669 200 
Outfitter/Outpost 15 0.1 4.39 0.5 
Total(Base: Person- 
Nights ('000)) 14,058 100.0 82,943 100.0 


Within the region, non-commercial accommodation is used for 74 per cent of 
person-nights. This is consistent with what is found for the province as a whole. 
Where the region differs, however, is in the distribution of person-nights between 
staying with friends/relatives and at private cottages. Thirty-nine per cent of 
person-nights spent in Central Ontario are spent at private cottages compared 
with only 26 per cent for Ontario at large. This is consistent with the extremely 
high proportion of trips reported earlier for the main purpose of recreation 
/pleasure. By the same token, staying with friends and relatives is under- 
represented in the region compared with the total province. 


Of the commercial accommodation used in the region, (26 per cent of person- 
nights), camping/trailer park accounts for the largest percentage of person- 
nights. 
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(vii) Activities Participated In At Main Destination By Length Of Stay 


Activities Same Day bcs Nights 
% % 
Went Shopping 27.3 63.9 
Participated In Outdoor Or 20.1 47.7 
Sporting Activity 
Attended ... 
Sporting Events ad ND 
Live Theatre, Dance or Music Loft 4.2 
Concert 
Visited ... 
Museums, Galleries 0.8 20 
Historical Site Se) ZZ 
Exhibitions, Fairs, Special Events 4.1 oA) 
Attractions, Zoos, Amusement Parks 6.3 3.8 
Went on Boat or Rail Tours 2.4 Zey 
Other Activities 42.7 47.7 
Total (1) 118.0 155.1 
Base: Person-Trips ('000) 8,058 5,431 
Average No. of Activities per 
Person-Trip: 1.18 aay: 


The two most important activities on same day trips are shopping (27 per cent) 
and participating in an outdoor activity (20 per cent). These two activities also 
rank highest on overnight trips, although in both cases a greater proportion of 
person-trips are associated with the activities than on same day trips (34 per 
cent and 48 per cent, respectively). 


Most of the other activities measured also tend to have a greater proportion of 
overnight trips associated with them than same day trips. This may be because 
the longer overnight trip allows for more activities. Consistent with this is the 
finding that the average number of activities per person-trip associated with 
overnight trips is greater (1.55) than same day trips (1.18). 


(1) Percentage adds to more than 100 per cent as person-trips can be associated 
with multiple activities. 
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(viii) Distance Travelled To Main Destination 


Central Ontario 


Destination 


One 
or 
Same More 
Distance Day Nights 
% % 
25-49mi/40-79km 587 ye 
| $8.6 
50-99mi/80-159km 2029 36,0 193.4 
-100-199mi/160-320km LOmt 47.8 
200-499mi/321-804km 1.4 6.5 
500mi/805km and over = O55 
Total 100.0 100.0 
Base: 
Person-Trips ('000) 8,058 Deol 


Province 
One 
or 
Same More 
Day Nights 
% % 
Doe 33 
| 89.1 
AEA 30.2 bS0.0 
94 36.5 
[25 17.4 
* 2.6 
100.0 100.0 
25,425 23,257 


Consistent with the time restrictions inherent in a same day trip, almost all 
same day trips are within 100 miles from home. This is true for both same day 
trips to the region and within the province in general (89 per cent in both cases). 


Overnight visitors to the region tend to be coming from shorter distances than to 


the province in general. 


Ninety-three per cent of overnight trips to the region 


are within 200 miles compared to 80 per cent to the province overall. 


(1) Less than .05%. 
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(ix) | Mode Of Transportation By Length of Stay 


Mode 


Automobile/Van 

Bus (Scheduled/Chartered) 
Air (Scheduled/Chartered) 
Train 

Ship/Boat 

Other 


Total 


Base: Person-Trips ('000) 


Same Day 
(1) 
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One or 
More Nights 
(2) 


% 


96.7 


The dominant mode of travel, regardless of length of stay, is the automobile, 
which is used by well over 90 per cent of all visitors to the region. 


* Less than .05%. 
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TOTAL EXPENDITURE BY VORIEIN 


LINN ZINN ZZIN ZAIN, : NN 
NTO FESTIVAL GEORGIAN EAST SOUTHWEST NORTH 
REGION OF ORIGIN 


DESTINATION 
YZ] REGION I\N) PROVINCE 


oe 
Central Ontario 


TRIP EXPENDITURES 


(i) Expenditure By Origin Region 


Expenditure (Millions of Current $) 


Destination 
Origin Region Province 
> % $ % 
Central Ontario 256.9 45.1 437.1 10.8 
Metro Toronto 226.4 a0 48 L208 32 2958 
Festival Country BO .Z 8.8 Vir ie OS Wy 2 
Georgian Lakelands E25 Lat Li si aere| eb 
Ontario East ig ea 2.0 554.0 154 
Southwestern 8.8 eG 468.6 pied 
Ontario North . ek roma derd yon eae 
Total 569.2 100.0 4,055.8 100.0 


Central Ontario receives 14 per cent of total tourism revenue generated within 
the province or $569.2 million. This region ranks fourth among the seven Travel 
Regions in amount of tourism expenditure generated.(1) Consistent with the 
pattern found throughout the province's regions, residents of Central Ontario 
enerate the largest share of tourism expenditure in the region (45 per cent) at 
8756.9 million. This is followed closely by Metro Toronto which accounts for 40 
per cent of the region's tourism expenditures. 


(1) See Appendix Table II-C for total expenditure by origin and destination 
regions. 
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(ii) Average Expenditure By Origin and Destination Region 


Average Expenditure 
Per Traveller Per Trip(1) 


Central Ontario 


(Current $) 
Origin of Travellers Destination 
In Region Region 
$ $ 
Southwestern 43.62 Ontario East 63.28 
Central Ontario 44.29 Metro Toronto 62.49 
Metro Toronto 43.95 Ontario North 56.50 
Ontario North 39.44 Southwestern 42.53 
Festival Country 34.20 Central Ontario 41.26 
Georgian Lakelands 26.10 Georgian Lakelands 38.23 
Ontario East 18.01 Festival Country 37.46 
Regional Average 41.26 Provincial Average 48.18 


The average expenditure in Central Ontario ($41.26) is below the average for the 
province as a whole ($48.18). This is most likely a function of a higher incidence 
of private cottage use and of camping, and a lower incidence of hotel/motor 


hotel use. 


The highest average expenditure in the region is generated by Southwestern 
residents ($48.62), followed by Central Ontario ($44.29) and Metro Toronto 


(543.95). 


The high Southwestern average could be due in part to the longer 


travel distance between this region and Central Ontario, resulting in a tendency 


towards a longer length of stay in the main destination region. 


(1) Any length of stay. 
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(iii) Itemized Expenditure 


Expenditure (Millions of Current $) 


Destination 
Item Region Province 
$ % $ % 

Food/Beverage 74 ote, B13 934.5 2321 
Automobile 116.3 20.9 798.6 Lor 
Retail/Other 

Miscellaneous o7*.) 1721 9 #7, 22.6 
Recreation/Pleasure 61.1 [O27 2358 1 720 
Accommodation VS 7.4 252 ud 7,1 
Public Transportation 

(Canadian Carriers) pric 6.5 832.6 20:5 
Total 569.72 100.0 EDD ee 100.0 


Food and beverage expenditures generate the largest tourism revenue by far for 
the region. This is consistent with the high proportion of cottage visitation. 
Although large amounts need not be spent by cottagers on accommodation or 
recreation, they still must purchase food and beverage for consumption during 
their stay. 


Public transportation expenditure is significantly underrepresented in the region 
when compared to the province in total, and is due to the limited availability of 
public transportation in that area compared to the intensive network in Metro 
Toronto and Eastern Ontario. 


AGE OF OVERNIGHT TRAVELLERS 
IN REGION AND PROVINCE 
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SOCIO-ECONOMIC CHARACTERISTICS 


OF OVERNIGHT TRAVELLERS 


(i) Age Of Overnight Travellers 


Central Ontario 


Destination 
Age Region Province 
% % 
Under 15 years 16.5 U7 a2 
15 - 19 years D1 | 28.4 6.1 
20 - 24 years 6.8 8.7 
25 - 34 years 20.3 18.9 
| 22.6 | 
35 - 44 years IZet 14.7 
45 - 54 years 14.3 1353 
55 - 64 years r6c3 38.9 1233 
65 Years and Over 8.3 8.4 
Did Not State 0.1 aes. 
Total 100.0 100.0 
Base: Person-Visits ('000) asioy, 30,764 


Any grouping of travellers by age is, to a large extent, an arbitrary one. Looking 
at the distribution of travellers by age, however, we find that the numbers lend 
themselves to division into approximately thirds. About one-third of overnight 
travellers are under 25 years, about 1/3 between 25 and 44 years, and another 
third 45 years and over. Comparing the region with the province, we find that 
Central Ontario tends to have a more mature visitor profile than the province as 
a whole. Fewer overnight visitors to the region are under 25 years and more are 


45 years or older. 
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(ii) Education Level of Overnight Travellers 


Destination 
Education (1) Region Province 
% % 
Public/Elementary 12.4 a3 
Secondary/High School 50.1 48.8 
Post-Secondary (Non-university) 13322 14,3 
ps | | 3 

University F Fae) 27.0 
No Formal Schooling 0.1 0.1 
Did Not State 1.4 0.6 
Total 100.0 100.0 
Base: Person-Visits ('000) 4,792 25,475 


Just over one-third (36 per cent) of overnight visitors to the region (15 years or 
over) have completed post-secondary schooling. This is a somewhat lower 
proportion than overnight travellers to the province in general (41 per cent). 


(1) Pertains to travellers 15 years of age and over. 
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(iii) Occupation (Chief Wage Earner) Of 


Overnight Travellers 


Occupation 


Professional, Business 
Executive, Owner/Manager 


Skilled Labour 
Sales/Clerical 
Unskilled Labour 
Farmer 

Retired, Pensioned 


Student/Unemployed/ 
Homemaker 


Did Not State 
Total 


Base: Person-Visits ('000) 


1.8 
100.0 


af oh 


Destination 


Ole2 


SL 


Central Ontario 


Province 


0.6 
100.0 


30,764 


Six out of ten (61 per cent) overnight visitors to the region come from households 
where the chief wage earner is a professional or business person or a skilled 
labourer. This is consistent with the provincial profile. Visitors from households 
where the chief wage earner is in sales or clerical work account for 18 per cent 


of Central Ontario overnight visitors. 


ROVINCE 


HHOLD INCOME OF OVERNIGHT TRAVELLERS 
IN REGION AND P | oO 


ES... # 


N WN 


Zi 
“SY 
s WLLL: 4 


KR 


«x Ds 
onouvrnonouowervrwndwdodo@est Nn So 


NANA er ereeere 


SLISIA-NOSH3d JO LN39 wad 


ny) 
oO 
z 
6 
x 
a. 


z 
it 


KKK nt 


2S 
Central Ontario 


(iv) Household Income Of Overnight Travellers 


Destination 
Household Income Region Province 
% % 
Less than $12,000 5.0 8.3 
| L205 dis 3 
$12,000 - $17,999 Tete) 10.0 
$18,000 - $23,999 16.1 16.9 
]272 55.0 
$24,000 - $29,999 20a 18.1 
$30,000 - $39,999 23-5 2239 
| 3 | 8 
$40,000 and over 23.0 PA | 
Did Not State 4.0 250 
Total 100.0 100.0 
Base: Person-Visits ('000) Df 30,764 


Thirteen per cent of the overnight travellers to the region are from households 
having a total income of less than $18,000, 37 per cent are in the mid-income 
range of $18,000 - $29,999, and 46 per cent fall within the $30,000 and over 
grouping. The province as a whole has proportionately more travellers in the low 
income range, and fewer in the mid and upper income groupings. 
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APPENDIX I 


TABLES 


Destination 


Festival Country 
Metro Toronto 
Central Ontario 
Georgian Lakelands 
Southwestern 
Ontario East 
Ontario North 


TOTAL 


TABLE 0-A 


Same Day and One or More Night Travel 
By Destination Region 


Same Day(l)_ 


tf 
11,763 
10,487 
8,053 
4,794 
T5558 
6,771 


% 


22.0 


100.0 


(l)Pertains to Person - Trips (000). - 


(2)Pertains to Person-Visits ('000). 


One or More 


Nights(2) 

i % 
3,795 12.3 
3,551 11.6 
5738 18.7 
6,490 Ziel 
3,237 165 
3,517 11.4 

ot, 937 ghee 
30,764 100.0 


Total 
# 
15,558 
14,038 
13,795 
11,234 
10,795 
10,288 
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TABLE 01-B 


Seasonality of Travel in Ontario 
By Length of Stay 


One or 
Same Day More Nights 

Season (1) (2) 

% % 
Jan./Feb./Mar. 235 18.9 
Apr./May/June a 22.6 Zee 
July/Aug./Sept. 28.0 39.6 
Oct./Nov./Dec. 26.1 18.8 
TOTAL 100.0 100.0 
BASE: ('000) 53,423 30,764 


(1) Pertains to Person - Trips to Ontario 


(2) Pertains to Person - Visits to Ontario 
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APPENDIX Il 


DEFINITIONS 


A. MEASUREMENT OF HOUSEHOLD TRAVEL 
I. Household-Trip 


A trip involving one person or a group of persons from the same 
household, leaving and returning together. For example, if four 
persons from one household leave and return together, it counts as 
one household-trip. If they all belong to different households, it 
counts as four household-trips. 


ice Person-Trip* 


A trip taken by one person, either singly or in a group. If four 
persons go on a trip together, it counts as four person-trips. 


3. Person-Night 


A night spent by a person ona trip. For example, if two persons take 
a trip involving three nights away from home, there is a count of six 
person-nights. 


Ge Person-Visit* 


A person-trip which is counted more than once if there is an 
overnight stop in more than one area of the province. For example, 
if two persons stop Overnight in one area and then Stop overnight in 
another area, there is a count of four person-visits. 


*During the survey, two methods were used to ascertain the destination of each 
trip. The respondent was asked for his/her main destination (or place furthest 
from home) on each trip. This approach, although simplest, does not enable an 
accurate measure of the actual number of people visiting each region. For 
example, a resident of southwestern Ontario might give Ottawa as his main 
destination, when, en route, he also stayed overnight in Metro Toronto and 
Belleville. Thus in order to estimate the number of visitors to each region more 
accurately, respondents were also asked to name every place where they had 
Stayed overnight. 
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B. 


EXPENDITURE TYPES 


l. 


3. 


Automobile 


Expenditure on gas/oil/maintenance during trip or prior (when part of 
prepaid package), and also pertains to trucks, campers and other 
recreational vehicles such as boats, snowmobiles, etc. Included also 
are rental costs for autos or other motor vehicles. 


Public Transportation 


Expenditure on fares paid to Canadian carriers only, either during 
trip or prior (when part of prepaid package), for any destination. 
Includes local transportation expenditure within the loca! area or any 
places stopped at during the trip, and pertains to taxis, public transit, 
etc. 


Accommodation 


Expenditure made in regards to commerical accommodation 
rooms/units, either during trip or prior (when part of prepaid 
package). 


Food/Beverage 


Expenditure on food either during trip or prior (when part of prepaid 
package), and on beverages, and includes food and/or beverage 
portion of accommodation bills. 


Recreation/Pleasure 


Expenditure made either during trip or prior (when part of prepaid 
package) on user fees, admissions and rental fees, and pertains to 
such items as recreational facilities, sporting events, amusement 
parks, attractions, night clubs, theatres, cultural activities, fish and 
game licences, rental of boats, snowmobiles, equipment, etc. 


Retail/Other Miscellaneous 


Retail trade purchases during trip on such items as souvenirs, gifts, 
medical costs, clothing, personal services (i.e. laundry, barber, etc.), 
art, appliances, furnishings, etc. 
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APPENDIX IV 


- TECHNICAL REPORT 


A. 


THE SAMPLE 


ys 


Universe Covered 


The universe sampled was all households in Ontario, excluding 
military bases, Indian reserves, institutions and the most remote 
northern areas. ” 


Sampling The Universe 
The sample was drawn in four main quarterly sample replicates, each 


representing the Ontario population of households. Each quarterly 
sample was then randomly allocated into three monthly samples. 


_ The primary sampling unit (PSU) was the Enumeration Area (E.A.). 


The selection of PSU's was carried out separately for urban areas of 
10,000 population or more and for rural/smal! urban areas. 


a) Urban Areas--10M Population or Greater 


Each of the urban areas in Ontario with population 10M or . 


greater was represented at least once. In total, 50 localities 
were included. For each locality, EA's were randomly selected 
proportionate to population from a list of stratified EA 
populations. The stratification variables were income within 
geographic area. 


The selected EA's were then stratified by city size within six 
geographic regions of the province and allotted in sequence to 
each of the four quarterly samples. Each of the quarterly 
samples were then allocated in the same manner to each of the 
three months of the quarter. 


b) Small Urban and Rural! Areas 


For rural and small urban areas, 86 areas were selected 
proportionate to population from a cumulative list of such 
locations. Within each of the selection locations, an average of 
2.8 PSU's were selected based on the geographically stratified 
EA's within the location. Each of the PSU's was then allocated 
to a separate quarter of the year. 


Within each selected PSU (EA) a block (or route in the case of rural 
areas) was selected at random. The households were selected at 
specific intervals on the block. No substitution of these households 
was permitted. A 9-household cluster size in urban areas and an 8- 
household cluster size in rural areas was specified. 
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THE TRIP 


The main purpose of the study was to determine the number of qualifying 
trips by households and individuals, and to describe those trips in terms of 
Origin, destination, purpose, activities, mode of transportation, expenditure 
and accommodation. A qualifying trip was defined as a round trip to a 
location of at least 25 miles one way from home, for a purpose other than: 


-- commuting to school or work 


-- as an operator or crew member of commerical carriers (including 
trucks) 


-_ for sales calls or deliveries 
Within a household all qualifying trips were covered except those by 


children under 15 when not accompanied by an adult (15+) member of that 
household. 
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DATA COLLECTION 


Prior to production of the final field materials, the household 
questionnaire, the Trip Diary and the interviewer instructions were 
subjected to field pre-tests. The final pre-test entailed the installation of 
25 diaries and the completion of 24. Field procedures and the 
questionnaire formats were examined in detail subsequent to completion of 
the pre-test. Changes indicated by the pre-test were incorporated into the 
final documents used in the study. 


1. Fieldwork 
The data were collected by two methods: 
1) A personal interview. 
2) Adiary left with the household for a two month period. 


Up to four visits were made to obtain contact and cooperation from 
the households. At the initial interview information was obtained on 
basic household and individual characteristics, and recent travel. 
Instruction was also given on the completion of the diary and 
eventual collection. 


During the two month diary period three interim telephone calls were 
made to the person responsible for the diary. The first took place as 
close as possible to the second day of the first recording month, the 
second at the beginning of the second month, and the third just a day 
or two prior to scheduled pick-up. The purpose was to motivate 
continuance in the project and to clarify any aspects of reporting 
that might have arisen. At the end of the period the diary was 
personally collected. The completeness of the record was reviewed 
at this time. 


Specific Field Controls 


When Trip Diaries were first placed in a household, interviewers 
described the features that would facilitate completion by the 
respondent. 


Four Example Trips 


Narrative descriptions of four "example" trips were presented at the 
front of the Trip Diary, along with corresponding "completed" diary 
pages. Respondents were taken through a minimum of one of these 
examples by the interviewer at the time the diary was placed. 


Trip Recording Directions Fold-Out 


The Trip Diary was constructed with a fold-out sheet at the back, and 
respondents were instructed to open the Trip Recording Directions 
fold-out while completing a Trip Diary page. In the extended 
position, the respondent would be faced with a Trip Diary page on the 
left, and recording instructions (along with reference codes for 
further discussion of an item in the guide) on the right. This 
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procedure was designed to ensure maximum accessibility to reference 
information as the trip information was being recorded, and was 
demonstrated to the respondent by the interviewer at the time of 
placement. 


The Guide 


A detailed Guide for completing the Trip Diary, cross-referenced by 
item number to the Trip Recording Directions fold-out, was included 
in the Trip Diary binder. These detailed instructions included 
information on definitions, and provided examples of types of items 
that should be included in specific categories. Interviewers reviewed 
the Guide with respondents during the placement interview. 


Travel Expense Log 


Portable Travel Expense Logs were provided in a binder pocket of the 
Trip Diary. These booklets were designed as memory aids in which 
respondents could log expenses as they occurred. Interviewers 
advised respondents to take the Log along on household trips, 
especially when such trips were to involve Overnight stays. 
Respondents were also instructed to transfer information entered in 
the Log to the Trip Diary. 


Other procedures in place in the course of the fieldwork to maximize 
the accuracy of the data included: 


-- a Diary Review Checklist of items in the Trip Diary to be 
examined by the interviewer at final retrieval. This checklist 
included an edit of the Trip Diary for internal consistency, 
missing information, and legibility; and 


-- a mail-back envelope for return of the Trip Diary if the 
respondent was not available for either of two pre-established 
retrieval interviews. 


The person responsible for ensuring the diary was completed was 
typically the female head of the household. This procedure was 
intended to maximize response, since in the supplier's experience, 
greater cooperation is received from female heads of household, both 
in the acceptance and regular reporting of household diary studies. 
An incentive was offered. For each of the 12 sample months, diary 
completers were included in a draw for a cash prize of $300. Of all 
households eligible to receive a diary 72 per cent were interviewed 
and 51 per cent both accepted and completed the diary. 
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2. Analysis Of Response 
The figures below show the yield from the first Stage household 


interview and the second stage diary completion for the four 
quarterly samples and in total. 


SAMPLE 
eee 


Months Months Months Months Total 
1-3 4-6 7-9 10-12 12 Months 

Total Households 
Assigned MIRO W 2145 2145 2117 8659 
Not A Primary 
Residence 19 10 16 7 52 
Household Plans To 
Move Within Next 
Two Months 23 33 3) 23 110 
Total Potential 
Diary Placements 2210 2102 2098 2087 8497 


No One At Home 260 12 209 10 294 14 226 11 rte 7 
Language Problem Obiat a3 ot ree | 63» $3 66 3 L493 
Refused Screening 210 10 Lee 9 L230 16 PAINE IO 19) ee 
Respondent Not 

Available ee wy: ee. Detin 3311522 15602 
Respondent 

Refuses 884 6358 13 S50 e383 Dai) #3 264 3 
Completed 

Household 

Interviews 1541 70 1992 73 L252 4c 1500 72 6106 72 
Agreed To 

Accept Diary 262157, 12429758 bL3Z5 a 5% Lise"*54 4745 56 


Accepted Diary 
--Not Completed =f 4 140 =7 loved IF Wig fo 


Accepted Diary 
--Completed AOS. LO72- 51 1028 49 1041 50 4312 51 


EXPENDITURE DATA 

The primary purpose of the expenditure data collected was to estimate the 
revenue that accrues to Ontario, and to different regions of Ontario, during 
qualifying trips. The trips recorded were of many different types: 

-- Trips within Ontario; 

-- Trips with destinations outside of Ontario; 

== Overnight trips or Same-day trips; 


-- Trips with stops in more than one region. 


The allocation of expenditure for the different types of trip is described 
below. 


For each household trip, total expenditure within Ontario and outside 
Ontario was collected in the following categories: 


-- Automobile; 
-- Local transportation; 


-- Air/train/bus/ship --Canadian carrier; 
--Foreign carrier; 


-- Accommodation; 

-- Food/Beverage; 

-- Recreation/Pleasure; 

-- Retail Sales and Miscellaneous. 


For trips paid by prepaid package or tour, the total amount of the package 
was obtained as well as the specific items included in the package. 


In order to correctly allocate expenditure as accruing to Ontario, a number 
of specific edit rules were applied. These are described briefly in the 
following pages under two headings: 

i Prepaid Package Expenditure; 

ike Non-Prepaid Exenditure: 


a) Ontario Destination Travel; 


b) Non-Ontario Destination Travel. 


i Prepaid Package Expenditure 


a) In order to allocate expenditures made on packages to 
individual items, it was necessary to determine the ratio of 
these items to each other. Therefore, for all trips without 
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prepaid expense, average expenditure per trip was calculated 
for specific categories of expenditure within classifications of 


trips. The matrix used was of the following type: 


Same Day Travel One Or More Nights Travel 
Destination Destination 
—_—_—__cstination ON 
Other Other Other Other 
Ont. USA Prov. Country Ont. USA Prov. Country 
Expenditure 
Category: 
Automobile Xx X X Xx Xx X X D4 
Air, Train, 
Bus, Ship X 
--Canadian 
Carrier x 
--Foreign 
Carrier »,4 
Accommodation >, 4 
Food/Beverage X 
Recreation/ 
Pleasure X 


b) For all trips with prepaid package the total number of trips in 
each of the above cells was determined. 


c) Using the average expenditure per trip determined in (a) above 
a total expenditure value for each Category and in total was 


calculated for all trips with prepaid package. 


d) The derived Category expenditure distribution obtained in (c) 
was then applied to the total dollar value given for the various 


duration/destination categories of trips with prepaid package. 


e) Itemized prepaid expenditure derived in (d) above was allocated 
as follows: 


Ontario Destination Travel 


--  air/train/bus/ship--Canadian Carrier expenditure was 
assigned to region of Origin. 


-- all other expenditure items were assigned to regions of 
Main destination (or further point). 
ee NATION 


fos 


Non-Ontario Destination Travel 


--  air/train/bus/ship--Canadian Carrier expenditure was 
assigned to Ontario region of origin. 


-- all other expenditure items were assigned to either USA, 
other province or other country, by items, 


Non-Prepaid Expenditure 


a) 


Ontario Destination Travel 

Automobile 

Automobile expenditure was assigned on the basis of number of 
person-nights spent in any of the 12 Ontario destination regions, 
For same day travel (0 person-nights), the expenditure was 
assigned to the region of origin. 


Local Transportation 


-- expenditure was assigned to region of main destination (or 
© re pe 
furthest point). 
Air/Train/Bus/Ship 
-- Canadian carrier expenditure was assigned to region of 
Origin. 
Accommodation 


-- accommodation expenditure was assigned on the basis of 
number of person-nights spent in any of the 12 Ontario 
regions. 


Food/Beverages 


~- food and beverage expenditure was assigned on the basis 
of number of person-nights spent in any of the 12 Ontario 
regions, For same-day travel (0 person-nights), the 
expenditure accrues to the region of main destination (or 
furthest point). 


Recreation/Pleasure 

-- expenditure was assigned on the basis of number of 
person-nights spent in any of the 12 Ontario regions, 
Same day travel expenditure accrues to the region of 
main destination (or furthest point). 


Retail/Other Miscellaneous 


-- expenditure was assigned to region of main destination (or 
furthest point. 


48 


b) 


Non-Ontario Destination Travel 
Automobile 


-- expenditure outside Ontario was assigned to main 
destination (USA, Other Province, Other Country). 


-- if expenditure was also in Ontario, it was assigned on the 
basis of number of person-nights spent in any of the 12 
Ontario regions. If no overnight stops made in Ontario, 
the expenditure accrued to the Ontario region of origin. 


Local Transportation 


-- expenditure assigned to region of main destination (USA, 
Other Province, Other Country). 


Air/Train/Bus/Ship 


-- if Canadian Carrier indicated, expenditure was assigned 
FER, rae eae ° 6 
to Ontario region of origin. 


- if Foreign Carrier indicated, any expenditure made in 
Ontario or outside Ontario was assigned to USA or Other 


Country main destination. 
Accommodation 


“= expenditure outside of Ontario was assigned to main 
destination (USA, Other Province, Other Country). 


-- if expenditure also in Ontario, it was assigned on basis of 
number of person-nights spent in any of the 12 Ontario 
regions. 


Food/Beverage 


-- expenditure outside Ontario was assigned to main 
destination (USA, Other Province, Other Country). 


-- if expenditure was also in Ontario, it was assigned on 
basis of number of person-nights spent in any of the 12 
Ontario regions. If no overnight stops made in Ontario, it 
was assigned to a separate destination category "Ontario 


Unspecified. 


Recreation/Pleasure 


-- expenditure outside Ontario was assigned to main 
destination (USA, Other Province, Other Country). 


-- if expenditure was also in Ontario, it was assigned on 
basis of number of person-nights spent in any of the 12 
Ontario regions. If no overnight stops made in Ontario, it 
Was assigned to a separate destination category "Ontario 
Unspecified". 
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Retail/Other Miscellaneous 


expenditure outside Ontario was assigned to main 


destination (USA, Other Province, Other Country). 


if expenditure was also in Ontario, it was assigned to a 
separate destination category "Ontario Unspecified". 


Total amount accruing to "Ontario Unspecified" category was 
allocated to Travel Association Areas 1, 2, 6, 7, 9, 10, 11, 12, 
according to these rules: 


determined total same day expenditure (excluding pre- 
paid Pacha expenditure) for each of Food/Beverage, 
Recreation/Pleasure, and Retail/Miscellaneous items, and 


on Ontario destination trips only, for each of the above 


given travel areas. 


determined percentage split of each expenditure item 
separately, amongst the given travel areas. 


allocated expenditures indicated for Food/Beverage, 
Recreation/Pleasure and Retail/Other Miscellaneous, 
according to percentage split amongst given travel areas. 
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E: 


WEIGHTING AND ESTIMATING PROCEDURES 


1. 


The General Model 


The objective is to provide trip and expenditure estimates for a 
defined period such as 1982 or a quarter in 1982. The simplest 
conceptual method is to calculate the average number of trips per 
household per month, multiply by the number of households in Ontario, 
and multiply by the months in the time period being estimated, i.e.: 


Average H/H Ont. H/H Estimate of 

Trips/Month x Population x 12 = 1982 trips. 

As 

Average Total Trips/Mo. Ontario Pop. Population 

Trips/Month = Sample of H/H/'s and Sample H/H_ = Projection 
Factor, 


the estimation procedure becomes: 
Total Trips/H/H x Population Projection x 12 = 1982 Trips. 


Special Factors 


There are some special factors specific to the Ontario Travel Study 
that have to be taken into account when applying the estimating 
model. 


i) Data were collected during 1982 with 12 monthly samples. The 
January to November samples reported for a two-month period 
and the December sample for December only. This means that 
there are data for each of the calendar months from two- 
monthly samples, except for January. To balance the data by 
month, the January data from the January sample were 
duplicated to create a "phantom" set of data for January, as if 
there had been a December 198] sample reporting for the 
second month (January, 1982). 


ii) After the creation of the phantom January sample, we had 24 
Separate months of data and 13 separate samples of households 
(12 monthly samples + phantom). To obtain a correct estimate 
of average trips per household per month requires equal 
numbers of monthly trip data and samples. Thus, as the data 
stand they would over-estimate trips by a factor of 24 = 13, 
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32 


To correct for this, the estimation model becomes for a year: 


= 
ad 


Trips x H/H Projection Factor x 12 x 3G 


NO 


= Trips x H/H Projection Factor x 6.5, 


For estimates of other time periods, such as a quarter, the time 
period correction factor will change. This is illustrated below for a 
quarter. 


For a typical quarter, the samples and data months will be as follows: 


Monthly Samples 


0 1 2 3 
First Data Month X X x 
Second Data Month Xx Xx X 


For a quarter of months Mj, M9 and M3 we have 4 monthly samples 
and 6 sets of monthly data. This means that trips will be over- 
estimated by a factor of 6-4. Therefore, the estimation mode! 
becomes: 


Trips x H/H Projection Factor x 3 (months) x 2 


= Trips x H/H Projection Factor x 2. 


The data for the estimating mode! are obtained after a number of 
weighting procedures designed to equalize the samples by month and 
reflect the known demographics of Ontario are applied. Each stage is 
described below. 


Best Estimates Of Aggregate Trips 
1. | Equalizing Monthly Sample Sizes 


The estimating model requires that each of the monthly 
samples is of equal size. Therefore, the first Stage of sample 
adjustment was to equalize all monthly samples. This was done 
by standardizing across the year to a figure of 350 households 
per month. 


For each interviewing month, a correction factor was 
calculated to bring the actual! monthly sample size to a 
weighted sample size of 350. The actual sample sizes and 
adjustment factors are as follows: 


Month 
Jan. 
Feb. 
Mar. 
Apr. 
May 


June 


Sample Weight Month Sample Weight 
444 0.7833 July 355 0.9859 
382 0.9162 Aug. 322 1.0870 
345 1.0145 Sept. 2 oa | OeI97Z 
331 0.9136 Oct. 350 1.0000 
34] 1.0264 Nov. 347 1.0086 

ew) 1.0000 Dec. 344 1.0174 


Correlating For Regional! Imbalance 


The initial sample was drawn proportionate to population with 
geographic regions of the province as a stratification in the EA 


file. 


The proportion of the sample in each region was 


influenced by two factors: 


a) 


b) 


Differential response rates. 


The sample was drawn on the basis of 1976 Census data 
but for estimating purposes, the 1981 Census data had 
become available. 


The weights for regional correction are: 


Region Weight 
Southwestern 0.78 
Festival Country 1.05 
Georgian Lakelands 0.79 
Metro Toronto 1.42 
Central Ontario 0597 
Ontario East O77 
Ontario North 0.88 


Adjustment For Household Composition 


A special analysis was obtained from the 1981 Census showing, 
in total, and for each region, the household composition in 
terms of number of adults (15+) and number of children (under 


53 


54 


15). The variation between regions was found to be small and, 
therefore, the sample data were adjusted by ratio weighting to 
a matrix of 9 cells as shown below, based on the total province. 
Weights are as follows: 


Number of Children 


Number of Adults: 0 1 _—2_ se 
1 2.14 1.40 
2 1.01 0.84 0.78 0.83 
34 0.77. 0.85 0.84 


Projection To Population 


The target population is all households in Ontario. As the study 
was conducted throughout 1982, we have used our estimate of 
total households as of June 1982. This estimate was calculated 
using the 1981 Census data and other Statistics Canada 
information. We calculate that the number of households 
increased by 1.39 per cent between June 1981 and June 1982, 


giving an estimated household population of 3,010,000. 


The expansion factor for the annual data is 0.66154. 


* 


SAMPLING ERROR 


The accuracy of estimates derived from surveys is influenced by two main 
factors: 


a) Sampling errors; 


b) Methodological factors such as bias, missed reporting, non-response, 
etc. 


If the second type are assumed to be small, the confidence levels for 
particular parameters in a survey can be calculated mathematically. One 
Specific check on response bias was possible. At the recruitment interview, 
people were asked for overnight trips by people in the household taken in 
the previous month. Thus, their data could be examined for people who 
completed the diary and those that did not. The difference was small, with 
non-diary completers having slightly lower estimates. 


1, Variance Formula 
To estimate the Sampling errors in the Ontario Travel Study, a 
variance formula has been derived. It takes into consideration the 
twelve independent monthly subsamples and the two-month reporting 
period employed in the survey design. 


The variance formula is shown using the following notations: 


Let the monthly subsamples be denoted by i = 0, 1, 2, ... 12, where 
1 = 0 represents the phantom December sample. 


Also let 

Ai = total trips reported in the first reporting month for the 
i-th subsample after applying the first two Stages of 
weighting”; 

ile tae Similar definition as above for the second reporting 
month; 

VXi = variance of the trip figures in the household population 
for the first reporting month for the i-th sample; 

VYi> = similar definition as VXi for the second reporting month; 

Ni = weighted sample size for the i-th subsample; 

Cigpees covariance of the reported values between the two 


months for the i-th subsample. 


Refer to section Estimation Procedure. 


RIS) 
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The annual estimate of total number of trips (T) is 


12 1 
T = 3010 x 13 x 12 x Xi+ S Yi 
4550 24 l 0 


12 11 
e423 Xi Yi 
xX z Ge z 1 


The sampling variance of T is 


12 i 11 
V(T) = (4.3)*x $ VXiNi+ S VYiNi+ 2 S CiNi 
n 0 I 


Estimates for quarterly totals can be computed by inserting the 
appropriate indices representing the subsamples for a specific quarter 
into the three summation signs. For example, estimate for the first 
quarter total (Ti) is 


2 
Tiesaees rp “Ee 
! 0 


The corresponding sampling variance is 


Ww 


3 2 2 
V(Ti) = (4.3)2x | & — VXiNi + S vyiNi+ 2 S Cini 
i 0 ; 


Sampling Tolerances 
Sampling errors for annual estimates and estimates of a typical 


quarter have been computed and are shown below. The formula used 
was: 


% confidence interval = + 2A/V(T) x 100% 
a: 


This provides a 95% confidence level, i.e., there is a 95% chance that 
the true figure will not fall outside the estimated value + the 


confidence level. 


The tables can be used to approximate percentage errors for items 
not shown. For example, 9.67% of the annual total household trips 
were made to Non-Ontarian destinations. Although not computed its 
confidence interval can be approximated by dividing the percentage 
error of the overall total household trips by the square root of 0.0967. 
Example: 


Confidence interval of total household trips 


For Non-Ontario trips 


CONFIDENCE INTERVALS: 95% CONFIDENCE LEVEL 


ALL TRIPS 


ONTARIO DESTINATIONS 


Region: 
Southwestern 
Festival Country 
Georgian Lakelands 
Metro Toronto 
Central Ontario 
Ontario East 


Ontario North 


Trips: 
50+ Miles 


100+ Miles 


Household Trips 
Annual Quarter 
+% +% 
4.1 8.1 
4.4 8.9 
11.6 22.5 
93 19.1 
10.3 2259 
O37 21.4 
10.2 Loud 
13.4 2652 
14.1 34.9 
4.7 9 
5.8 ie) 


4.1% 


4.1 +a/0.0967 = 13.2% 


Person Trips 
Quarter 


Annual 
+9 


5.0 


6.3 


+*% 
8.8 


9.6 


24.4 
21.6 
25.0 
20.1 
24.3 
28.4 


35.4 


10.9 
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APPENDIX V 


HOUSEHOLD QUESTIONNAIRE 


TRIP DIARY 


CANADIAN FACTS STUDY 8866! 


HOUSEHOLD QUESTIONNAIRE 58 
LOCATION NUMBER: | | | | J J HOUSEHOLD NUMBER: | [| 
(ALL RESPONDENTS) 
1. Have you been a resident here for more than four weeks? 
VES cows Sok st stcn's oes ei Lea oP 


NO eeeeveeveoceeveoeeeeeeseoe eae oe 


2 USE SPECIAL INSTRUCTIONS | 
__ FOR QUESTION 3-8) AND 4-a) | 


7 te Including yourself, how many people live in this household aged 15 years 
or more? 
TOTAL HOUSEHOLD MEMBERS 


15 YEARS OR MORE: fee! ped 
23-24- 


3-a) Have there been any trips taken by members of your household 15 and over 
which Involved any overnight stays during the last month--that Is, since 
this date last (SPECIFY MONTH)? 


-b) (1F YES) How many such trips have there been? A person travelling alone 
counts as one trip. If two or more household members travel together, this 
also counts as one trip. 


NUMBER OF TRIPS: | | J 
25-26- 


(1F NO, RECORD ''00'' ABOVE AND GO TO QUESTION 5) 


(ALL OVERNIGHT TRIP TAKERS) 
| would now like to get some further Information about these trips. 


Beginning with the most recent trip ... 


koa) (HAND CARD) What was the distance from your home to the furthest destina- 
tion? (RECORD BELOW) 


-b) Was the malin purpose of this trip, work or was [It some other reason? 
(RECORD BELOW) 


-c) (1F MAIN PURPOSE WORK) Was this trip part of a sales call or while 
working as a crew? (RECORD BELOW) 


-d) Including yourself, how many persons 15 years and older, now living in 
this household, went along on that trip? (RECORD NUMBER BELOW) 


(REPEAT QUESTIONS 4-a) TO -d) FOR UP TO 3 MOST RECENT TRIPS.) 


"And for the overnight trip before that ...7?"' 


OVERNIGHT TRIPS 
SECOND MOST THIRD MOST 
MOST RECENT RECENT RECENT 


DISTANCE TO FURTHEST DESTINATION: 
Less Than 25 MI./40 km. 

25 To 49 Mi./40 To 79 km.... 

SO To 99 Mi./80 To 159 km 

100 Mi./160 km And Over 


MAIN PURPOSE OF TRIP: 


TYPE OF WORK TRIP: 
Yes--Sales/Crew 
No--Other 


H/H MEMBERS 15 YRS. OR MORE 
(N PARTY: 


STUDY 88661 


ALL RESPONDENTS 


To obtain an accurate measure of the trips that people living in Ontario 
make within and outside the province, we are asking households to keep a 
diary that we provide. In it you will record information on any longer 
trips that you or other people In this household may make. 1! will call 
back In two months' time to collect the diary and deal with any problems. 
Of course, we reallze that some households may not take any trips during 
this time while others may take several trips. The information you 


provide will be very useful in planning good travel facilities for the 
people of Ontario. 


(EXPLAIN LUCKY DRAW) As a small token of our appreciation for the 
important contribution people In Ontario will make to this project, we 
plan to run a lucky draw. Everyone who keeps a trip diary, whether any 
trips were taken or not, will have a chance to win a cash prize of 
$300.00. 


The odds for this cash prize are excellent as only about 300 people wil! 
be entered in the draw. About three weeks after pick-up of the diary, 


the winner will be notified by telephone and asked to complete a simple 
skill testing question. 


(ANSWER ANY QUERIES AS OUTLINED IN THE MANUAL.) 


RESPONDENT AGREES 
TO ACCEPT DIARY ...... 424.1 GO TO DIARY INSTRUCTIONS 


RESPONDENT WILL NOT 
ROR EE eo sss sees Seiwa = rs 2 SEE NEXT PAGE 
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6-a) 


7-a) 


-b) 


-c) 


-d) 


1F WILL NOT ACCEPT DIARY: 


| am sorry that you are unable to complete. the diary. 


STUDY B8661 


We would like to 


know when we do our analyses whether the people who do accept the diary are 
typical of all the different households In Ontario. 1! hope you will answer 


a few more questions so that we can do that. 


Are there any children under 15 years of age living at home? 


43-] 


NO, as aaeas.» quae of | 2 GO Ls rmpaene| 


How many are under 6 years of age? (RECORD BELOW) 


How many are 6 to 14 years of age? (RECORD BELOW) 


-b) -c) 
UNDER 6 T0 1h 
YEARS YEARS 
ONE oeeeecoeaeeooeeeonoeee eee ee kb-] eoeeoe 46-] 
TWO atevagat sete: eyake:ayeual oye exeieis cuate of eidicy ad un over cievere 72) 
THREE e@eeeoeeee eevee eee eoeee eee @ 3 e@ecoeeeeone 3 
FOUR eeoeoev*@ococese oeoeeeeeoooe eee r eoooco@e#ee § 
FIVE eoeceoeeveeeeoe ee ooe @eoovoeeve 5 e@ecoeeee 5 
Six ooo eo# oe eoovoe*eeceee*ooaoe oe oonooeee8 6 oeoc eee 6 
SEVEN oecoceeGo000 oO CeTo LCBO HB HL OB © ay eoecooe 7 
EIGHEe. 225. vy deneus Sea kasie neue eek cue 8 
WIWE rec coc tls ke ees wie wes bo eeaeee's 9 
WENivc ctelecereatereveierelenscaters steustoreronere OD sues. 0 
NONE arayelaie a acenerereke er eveieiaye eosteme nO) Cpe 66 6 47-0 
Are any household members 15 to 
17 years? YES ee wane fe 
NOW ites cele C° GO TO Q. 7-b 
How many are males7?. (CIRCLE NO.) 48-0 sh ie2 43% (hor Giétc7 6 
How many are females? (CIRCLE NO.) 49-0 1 2 3 4 5 6 7 8 
Are any 18 to 34 years? VESo cretion = 
NOP Sores ce EeGORTORO V7 =c 
How many are males? (CIRCLE NO.) S00 4/2 3 RS Gia 7 
How many are females? (CIRCLE NO.) Si=0.4) 2 3 Sr 5 & teed 
Are any 35 to 54 years of age? VES Ves 2% = 
RO ca coe <= G0 T0 0. 7-4) | 
How many are males? (CIRCLE NO.) 52=O0 bie 20s ne Sn eee 
How many are females? (CIRCLE NO.) 5320s 2 pee Sa one? a8 
Are any 55 years of age or more? VESmar crear. i 
ere 60 TOO 8] 
How many are males? (CIRCLE NO.) S4-0 1 2 3 8 
How many are females? (CIRCLE NO.) 55-07 lees 8 


(56) 
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STUDY 8866) 


OCCUPATION: 
What Is the occupation 
of the chief wage-earner INDUSTRY: 
In the house 
Retired/Pensloned ..........+.2. 09 


Student eeeeeeeoeeeees eee eee eeeene 10 


Unemplovyedsticricieis «<<< + seatsserats see walk 
Homemaker Only ..... Riots cretetcretolare 08 
Thinking about the year 1981, LESS THAN $12,000 Ags cer erie tare 59-1 


Into which of these letter 


groups does the total household $12,000 - $17,999 Bisceeeeeeeeeeee 72 

Income fall, that Is, the Income $18,000 - $23,999 Coa swivienecemeesh = s 

or earnings before taxes from ks 

all sources, of all household $24,000 - $29,999 Do vesseeeeeeeees ne 

members living here added to- $30,000 - $39,999 Lr cidielebin.a's .ele-e.a'e) oe 

gether? SAO OOO ANDIOVER:; F_ccsececccl ce <6 

(F REFUSED OR DON'T KNOW, GIVE 

BEST ESTIMATE AND CIRCLE CODE 

$ (PER YEAR) 

hu. roTALor FAMILY INCOME Se set Nee a ate Sears Gore 7 b0st 

61/74 


ENO INTERVIEW, THANK RESPONDENT AND RECORD NAME, ADDRESS, TELEPHONE NUMBER OF 
RESPONDENT ON LAST PAGE. 


STUDY 88661 


DIARY ACCEPTERS 


TAKE PERSON THROUGH DIARY AS PER MANUAL INSTRUCTIONS. 


in order to classify our data, | would like to obtain for each person living 
In this household who is 15 years and over, some background Information. To 
do this, would you please tell me the usual first name of each Individual, 
starting with yourself and then moving from the oldest in the household to 
the youngest. (RECORD NAMES IN ROW <a) BELOW) 


Now, these first questions will concern yourself. 
(RECORD SEX OF RESPONDENT, THEN BEGIN BY ASKING AGE UNDER PERSON LETTER "‘A'') 
(1F MORE THAN ONE PERSON IN HOUSEHOLD) 


And now, considering (READ FIRST NAME UNDER PERSON 
LETTER ''B'') (AGAIN RECORD SEX AND BEGIN BY ASKING AGE) 


(REPEAT -b) TO -e) FOR EACH PERSON LISTED) 


RESPOND- OTHER H/H MEMBERS 15 YRS. AND OVER 
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ENT OLDEST TO YOUNGEST ——————————_ 
ee 
(SPECIFY) _ | | 
nian oe cho lay they ae seca 


SEX: MALE ..... Vo-1 | 16-1 | 22-1 | 28-1 134-1 | wO-1 | 46-1 | 52-1 
FEMALE ... -2 =2 “2 =? =a -2 =2 “2 
AGE: RECORD YEARS Li 


Kat Ep Bah Ce 8 na Ma il RY PN Gy 
11/12 | 17/18 | 23/24 | 29/30 | 35/36 | 41/42 | 47/48 | 53/54 


-¢) 


-e) 


EMPLOYMENT STATUS: 


(READ LIST IF 
NECESSARY) 


WORK FULL-TIME 


(30+ Hrs. /Wk.) 43-1 | 19-1 | 25-1 | grt | 37-1 | a3-1 | 49-1 | 55-1 


| 
WORK PART-TIME : 


(Less Than 30 Hrs.) -2 -2 -2 = 2 ee? =2 | 7 
NOT EMPLOYED | 

Retired, Pensioned 3 =3 =3 -3 : -3 =3 : -3 
Student CE Tat 8,0) 2 ee ee 


Unemployed 
Homemaker Only 


EDUCATION: (Highest 
Level) 

Public/Elementary 

Secondary/High 


Post-Secondary 
(Non-University) 


‘ 
vw 
‘ 
w 
‘ 
w 
' 
wm 
t] 
Ww 
‘ 
Ww 
0 
‘Val 


University 


13-a) 


NAME : 


ADORESS: 
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OCCUPATION: 
What Is the occupation aS 
of the chief wage-earner? —- INDUSTRY: 
Retilicedjmeensiioneds csc sce ras se cs 09 
SlUMONn Gia ces than tudan tae ss 5 awe un a 10 
Unemployed asics cei cnustere soe chee < cicee im 
Homemaker Only ........... Sedge ees 08 
Thinking about the year 1981, LESS THAN $12,000 Ames wiksieus 5666 SER 
Into which of these letter 
groups does the total household $12,000 - $17,999 Bieeececcesesss 72 
Income fall, that Is, the Income $18,000 - $23,999 SSE aA ale Dea | 
or earnings before taxes from es 
all sources, of al] household $24,000 - $29,999 Disecececcereee ol 
members living here added to- $30,000 - $39,999 EL Race ta ereo. 5 
gether? 
$40,000 AND OVER Peiiaa cease b4/s4 -6 
1F REFUSED OR DON'T KNOW, GIVE 
BEST ESTIMATE AND CIRCLE CODE 
$ (PER YEAR) 
TOTAL FAMILY INCOME eeeveeoeseee eereereeeereeceeoee evr ese eeee 60-1] 
Are there any children under 15 years of age 
In the household? 
VE Sie etcietes« - 61-1 
NOG e-clawwce on 2 
(IF YES) 
How many are under 6 years of age? LS 
22 63> 
How many are 6 to 14 years of age? C 
h- 65- 
66/74 


sy 


TELEPHONE NO. 


> 
thy 


7 - * =e - 

7 aks Ms 7 ; 
ity acer ae: 7 ¥ *; by re 

= al ieghiite. (wy ie 

SL Amelia mB Ht WSs hee iia vest st oy hi he 


ee _svaretgn, typaree-spen 2 de % vi - 
ii 


— ’ rhea pity our fast a, | would ‘Vike te ebtatn te 
(RO seaeeveer TBE. not ties ts tbs fess} 14h wen is ie eran ane ee some hacegtn ath 
hi 


A wrreretareiviite iti) tt 23h ro : rps Tals owe 7. the ote fleet roe, of eee? 
aT oe 2 aa stergie ‘ a : and then qa tee trow the Oldeet A the 
: *¥ e¢ee4b 4 « ok i* bs eh are mets uy way .3 ' Hite va) gece) . : 


. ‘ * . iA “8 4“ a 
> 4 ne ~ : » i¢. ; ¥ a 
Mane, *Soene FiPOE Gus gt li wi ii ern youre = 
: (ACCORD \ GF SESPOWDERY, THEM OCGIM BY ASAI eae \ware renscn a) 
PRE sesehevenee & GO, ETS ANY 279s /f80L apey af) dveds gaitnint = gt 
, : : . ” ; etal ebedd Yo tole : : 
AP ontits ‘a - @ ‘e_ Vit ~ Soo, ti? ve sik sd ( # mint 
? JAE Oxe oegteu Leboreegye! ages of2 Baoe sqye ts 
9 aseae D  QRRESS * OOO, RI? avoonl qt ,a! gaea . tia? emupal a 
™ etd, REE oR per | NG _ en) ehnes mel ed aes Ol ra ¢ vans e rete ’ 
} ‘ Ri) 3. er ir A ul +h a ees vide wk . 7 - 
or aat® ets ¥ Lee 4 4 abe ,VeFr -g3 Srlahn e4 rl ontwii ete yn ame + 
: 5 c » 1.) STED) Tyenden 
j 7 
r) } 3v1a d ¥ "s158 ar as2u43 A *\ 
: ; 
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> nes ae aa pas 


TRIP DIARY 


YOUR TRIP DIARY 


This diary is for recording trips taken by any member of your household who is 15 
years or older. 


For this survey, a trip means anytime you or any member of your household 
travels to a place at least 25 mi/40 km (one way) from your permanent residence. 


The following types of trips should not be included in this study even if they 
meet the minimum distance requirement. 


- commuting to school or work 

- travelling as an operator or crew member 
- sales calls or deliveries 

- moving to a new residence 


Include in your household diary all trips that end during 


and , 1982 


Include trips of this distance that involve overnight stays as well as those that do 
not. Make sure that you include trips of this distance to places such as a 
cottage, farm, chalet. Also, don't forget to include trips outside of the province 
as well as those within. 


For the purpose of recording which household members, 15 years and over, went 
on a trip, please use the diary code indicated below. 


DIARY CODE FOR HOUSEHOLD MEMBERS 15 YEARS AND OVER 


Usual First Name of Diary 
Household Member 15+ Code-Person Letter 
Diary Keeper ne A 
Other H/H Members 15+ 
Oldest Poet CE Ce — B 
m ieteue) eins ee) 6 « — C 
; D 
: E 
eA Soe es eer ec F 
Pea ae are G 
TOUNPCSE ar yer. H 
For Office Use Only: 
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64 


65 


i MTW TE &« DAY MONTH DAY MONT 
1 TRIP NO. DAY OF WEEK TRIP STARTED IBENETES 617 DATE TRIP STARTED DATE TRIP FINISHED 
9 12 14 16 18 


2 ( MAIN DESTINATION 
IF MORE THAN ONE ENTER THE (NEAREST) CITY/TOWN 
ONE FURTHEST F30M HOME COUNTRY 


DISTANCE FROM YOUR 28.1 25-49mi./40-79 km. 4 200-499 mi./321-804 km. 
HOME TO ABOVE DESTINATION —_2._:-50-99mi./80-159 km. 5 500-999 mi./805-1609 km. 
(CIRCLE CODE) 3 100-199mi./160-320 km. 6 1000 mi./1609 km.and over 


29 30 31 3233 34353 
4 | HOUSEHOLD MEMBERS persons 15 Years And Over(Which Ones?) ABCDEFG H 


ON TRIP Persons Under 15 Years (How many?) ple IF NONE WRITE ‘0 ° 
5 TRIP PURPOSE 
Visiting Friends Convention Other Shopping Personal 
Or Relatives Business Business 
i Re ead bee SEA eS a EY RS BR ey 


ENGAGED IN BY HOUSEHOLD MEMBERS ON TRIP IN OR AROUND AREA OF MAIN DESTINATION 


PROVINCE / US. STATE oe 20 BW 


Recreation/ 
Pleasure 


Main Purpose (CIRCLE ONE ONLY) 
Other Purpose(s) (CIRCLE AS MANY AS APPLY) 
IF NO ‘OTHER PURPOSE’ CHECK BOX O 


6 ACTIVITIES 


Participated In Went Went On Other 
eee Outdoor Or Sporting | Live Theatre — | Shopping | Museums, | Historical | Exhibitions, ] Attractions. Boat Or Activities 
AS APPLY Sporting Activity | Events Dance or Music Galleries Sites Fairs, Special | Zoos, Amuse- | Rail Tours 

Concert Events ment Parks 
45 1 46 1 47 4 Si} 54 1 


52 1 


BUS Train Ship Or 
Regularly | Chartered Boat 
Scheduled 

4 


7 TRANSPORTATION 


Automobile 
Truck/Van 


Main USED TO TRAVEL THE 
GREATEST DISTANCE 
(CIRCLE ONE ONLY) 


EXCLUDE LOCAL TRANSPORTATION 
(CIRCLE AS MANY AS APPLY) 
IF NO ‘OTHER’ METHOD CHECK BOX O 


Other 


8 NIGHTS SPENT AWAY ae 
NUMBER OF NIGHTS SPENT OUTSIDE OF ONTARIO of ei ee IF NONE WRITE ‘00’ 
NUMBER OF NIGHTS SPENT IN ONTARIO ieee IF NONE WRITE ‘00° andjSKIP TO SECTION 9 ‘TRIP EXPENSES’ 
FOR EACH PLACE STAYED IN ONTARIO | 1st CITY/TOWN 2nd CITY/TOWN 3rd CITY/TOWN 4th CITY/TOWN 5th CITY/TOWN 
a) WRITE (NEAREST) CITY/TOWN 13 } 34 55 LSE SeE Sa 
b) CHECK TYPE(S) OF ACCOMMODATION USED THERE NUMBER NUMBER NUMBER NUMBER : NUMBER 
c) WRITE NUMBER OF NIGHTS STAYED THERE TYPE(S) OF TYPE(S) OF TYPE(S) OF TYPE(S) OF TYPE(S) OF 
USED NIGHTS USED NIGHTS USED NIGHTS USED NIGHTS USED NIGHTS 
18/33 39/54 60/75 14/29 35/50 
rlotel/Moton Hotel's c.0. eee ety ten nae Elie fers 8 epg ear el BN feed a ip evel ERM Tie ie 7 
MOLCEE eee eat ye RU Ue eI ik Bl ener py jee riba BK) ghee aa & Cosey TE Bgl emesis er 
Resonitiodge recom ena tia ae ee. OB” eestor tli (i) ie comers Ble Gy este (Bho hee 
Commercial Cottage/Cabin............... Bl, ete a Bp ee BaP pp eerie des Bh yeaa BS Pap heared 
Camping/ Trailer lt || eek een en aA Le eS Keeteallconsend ‘es coeeeseh reel oO es eee O EX Ts | O ee ae 
Outtitter/Outnost >= 3 tne eee eae SB). peas: GAPE fete ice er Bot opfeseuieny Gill Typed hes 
Private Cottage (For Own Use)............ Cy ee [als ere ti Bp Peele (ae eee ee D 
Stay With Friends/Relatives............. Sh, ees By. eA ds SG ee erie oy ERS ape Fy eee 


9 TRIP EXPENSES FOR ALL HOUSEHOLD MEMBERS (CASH OR CREDIT CARD/RECORD IN CANADIAN DOLLARS) 
PREPAID PACKAGE OR TOUR CIRCLE TYPES OF EXPENSE ITEMS ae) MPN IN PREPAID PACKAGE OR TOUR 


MUST INCLUDE TWO OR MORE OF |_______TRANSPORTATION. si ACCOM- ENTER- 
CANADIAN FOREIGN AUTO MODATION FOOD TAINMENT 
anes = Eeereca ioe 


THESE SIX ITEMS PREPAID 
AMOUNT SPENT AMOUNT SPENT 


TOTAL AMOUNT SPENT FOR 
PACKAGE OR TOUR 


TOGETHER AS A PACKAGE > 
IF NO PREPAID PACKAGE OR TOUR 
CHECK BOX O AND GOTO 9B 


| EXPENSES WHILE ON TRIP 


rurale 1] Saar alas 00) 


Retail/Other Miscellaneous 37S ee 00 9g eee tg) 


Total 


IN ONTARIO OUTSIDE ONTARIO 
EXCLUDE PREPAID PACKAGE OR TOUR IF NO MONEY SPENT CHECK 80x O iF NO MONEY SPENT CHECK 80x 
Automobile (Includes Rental) ' ote 00 Gee 0G 
Local Transportation (Taxi, Public Transit, Etc)... 13) Sy ee 00 gStS Secs eens ()() 
Air, Train, Bus. Ship 
Canagian Carrier A Ss Me eg 0 cy SS ae Se | 
Foreign Carrier DONS Se es Se tee) SOR eR a eee eli WI 
Accommodation 25) Creat ee ee 0 27 ae a ee ere 7p 
Food/Beverage. 2 as ae SN ior, Coeeketeh ede d 00 
Recreation/Pleasure i Sa as 8 6S a 0 
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